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In the context of your work, with whom do you think it is crucial to communicate?
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Communication – what, why, to whom, how?

o In the context of your work, with whom do you think it is crucial to communicate?

o Why is communication important to you? 

o What do you want to convey?

o How? Which communication channels do you think are relevant for communicating 
in the context of your scientific work?



what, why, to whom, how – my own perception 

Whom: other researchers (also outside ag econ), experts outside academia (administration, ministry, 
interest representation etc.), farmers, farmer associations, policy makers, industry, general public 

What: research findings, research agendas (e.g. projects started), general science findings of 
interest, receive inputs for research questions (communication in both directions)  

Why: translation, real-world impact, applicability, influence societal and policy debates and decision 
making, create awareness for problems, developments, complexities and solutions, receive input 

How: different channels, tailored to target audience and topic. Social media crucial 



“We asked young scientists to answer this question in the form of a tweet: Is social media good or evil 
when it comes to science communication? Read a selection of their thoughts below. “*

*https://www.science.org/doi/10.1126/science.abo2409



Social media coverage can boost visibility and citation

Ladeiras-Lopes, et al. (2020). Twitter promotion predicts citation rates of cardiovascular articles: a preliminary analysis from the ESC Journals Randomized Study. European Heart Journal.

Lamb, C. T., Gilbert, S. L., & Ford, A. T. (2018). Tweet success? Scientific communication correlates with increased citations in Ecology and Conservation. PeerJ, 6, e4564.



Scientific Communication – my personal experience 

o Science basis is key: papers, presentations etc. 

o Direct dialogue with stakeholders (politicians, NGOs, farmers 
organizations, industry)

o Interviews for newspaper, TV, radio, Podcasts 

o Blog for specialized audience in German or French, 
https://agrarpolitik-blog.com (awarded GEWISOLA Price)

o Contribution general public outreach (general blogs, 
podcasts, talks, …)

o Social media: LinkedIn, Bluesky, (less on: Mastodon, X) 
(English and German)

https://agrarpolitik-blog.com/


Bringing science across needs targeting

Very few people come across your research by accident 

o about 3 million papers were published in 2022*

o communication and targeted approaches can make a difference!  

Most of our target audience… 

o will not read a paper, even if topic is of interest and open access

o does not care about full details of the methods

o does not like reading in English

Becoming good in writing for non-scientific audience (and social media) 

can make you a better writer, researcher and teacher

Communication in both ways: opportunity for inputs from stakeholders

*https://www.science.org/content/article/scienceadviser-scientists-are-publishing-too-many-papers-and-s-bad-science

Hofmann, B., Finger, R. et al.  (2023). Barriers to evidence use for sustainability: Insights from pesticide policy and practice. Ambio, 52(2), 425-439.

Fischhoff, B. (2013). The sciences of science communication. Proceedings of the National Academy of Sciences, 110, 14033-14039.

Fischhoff (2013, PNAS)

https://www.science.org/content/article/scienceadviser-scientists-are-publishing-too-many-papers-and-s-bad-science


Communication is great but also comes with obstacles (1/2)

Communication often not differentiates whether science is shaky 

o make solid science a basis for communication 

How is your evidence and communication used? 

o (few) truth-seeking and sense-making actors, (many) utility-

maximizing actors

o → risk of biased interpretation

There is no free lunch

o communication takes time (but you can start small)

 

Scientists are no media professionals and vice versa (and that’s fine)

o determine, who does what

*https://www.science.org/content/article/scienceadviser-scientists-are-publishing-too-many-papers-and-s-bad-science

Hofmann, B., Finger, R. et al.  (2023). Barriers to evidence use for sustainability: Insights from pesticide policy and practice. Ambio, 52(2), 425-439.  

https://www.science.org/content/article/scienceadviser-scientists-are-publishing-too-many-papers-and-s-bad-science


Communication is great but also comes with obstacles (2/2)

Communication and higher visibility will create feedback

o …and this is not always positive 

o simplification and shortening is a risk

o more exposure can make you impactful but also vulnerable 

How to manage your professional communication channels? 

o private versus professional content 

o the internet (and people) do not forget ☺

 

*https://www.science.org/content/article/scienceadviser-scientists-are-publishing-too-many-papers-and-s-bad-science

Hofmann, B., Finger, R. et al.  (2023). Barriers to evidence use for sustainability: Insights from pesticide policy and practice. Ambio, 52(2), 425-439.  

https://www.science.org/content/article/scienceadviser-scientists-are-publishing-too-many-papers-and-s-bad-science


Conclusions

o To make a difference and have an impact, communication of 

science and by scientists is needed

o Based on strong research

o Targeting and translation needed

o Communication comes with obstacles and costs

o Get engaged and get support

https://ethz.ch/staffnet/en/service/communication/communication-academy.html

https://ethz.ch/staffnet/en/service/communication/communication-academy.html


Thank you! rofinger@ethz.ch 

www.aecp.ethz.ch

https://agrarpolitik-blog.com/

LinkedIn 

Bluesky

http://www.aecp.ethz.ch/
https://agrarpolitik-blog.com/
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