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Challenges facing the EAAE:  
 
The EAAE is successful in attracting members from the field of agricultural economics and related disciplines. 
The format of EAAE seminars organized by members and their institutions provides an opportunity to exchange 
ideas, advance methods and offer insights in agricultural economics. However, the disciplinary breadth across 
the different seminars is not fully reflected in all other activities of the association that adhere to a more 
classical definition of agricultural economics. The EAAE has to constantly re-evaluate the (inter-)disciplinary 
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focus of the association’s activities. Related to this is the changing institutional environment in which the 
members are working at their respective universities, research institutes, and the like where the disciplinary 
boundaries are shifting and not all agricultural economists are working in classical agricultural economics 
departments. The EAAE needs to respond to these shifts and needs to encourage the exchange between 
neighbouring disciniplines. Finally, communication between members is constantly changing. Online material, 
networking via social media, or publication outlets need to be further developed by the EAAE to foster 
communication between members and with the public at large.  
 
What I would like to see achieved in the next Board period (September 2020 – August 2023): 
 
We should further advance the EAAE’s position as Europe’s reliable source of information in the field of 
agricultural, food and rural economics in Europe and as a networking platform that brings together researchers 
and practitioners. In the past years, the EAAE and the European Agricultural and Applied Economics Publication 
(EAAEP) foundation have joined forces to advance the publishing activities in the field of agricultural economics 
in Europe. Now, that the EAAEP has been installed as the publication committee of the association, I would like 
to see the EAAE and its board to bundle its resources and work more with the help of such committees. This will 
allow for effective leadership in agricultural economics in Europe and offer new ways of communication and 

membership engagement. In particular, I would like to see the association to be regularly involved in online 
communication and in social media. A way to achieve this may be the installation of a communication 
committee. In addition, the way of communication via the existing channels such as the Liaison Officers will be 
strengthened. Also the cooperation with sister organizations at the national level or in neighbouring disciplines 
as the ones in environmental economics may be fostered. 


